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“We can barely talk about music 

without invoking numbers. 

Musical intervals happen in thirds, 

fourths and fifths (and more). 

Music in three time gets you a 

waltz. Four? That’s a foxtrot.”
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Jonathan Laux, FCAS, The “Raptuary”

Jon Eshelman, FCAS, playing on “Blues 
for a Cure”

Jeanne Crowell, FCAS, singing “Loch 
Lomond”
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Post-Event
Data compares to 

April of previous year • 163% increase in Facebook engagement
• 158% increase in Facebook traffic
• 288% increase in Twitter traffic
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